Differences in Search
Habits Across Generations

1. Baby Boomers: Loyalty to .,
Traditional Search

If your audience includes Baby Boomers,
you might assume Al isn't on their radar.
That's only partially true. While Boomers
still rely on traditional Google searches
more than any other group, their behavior
is influenced by devices that now

incorporate Al, such as smartphones and
smart speakers.

2. Gen X: Blending
Traditional and Al Search

Gen Xers tend to blend behaviors. They've
grown up with traditional web search, but
they're also early adopters of convenience
tools, such as voice assistants and smart
home technology. Many are now turning
to ChatGPT or Gemini, not because they're
chasing trends, but because these tools

save them time and effort.

3. Millennials: Intent-
Driven, Research-Oriented,
and Al-Using

Millennials, now well into their 30s and 40s,
are power users of both traditional and Al-
assisted search. They conduct thorough
research, compare options carefully, and
frequently ask multiple questions before
making a decision. And increasingly,

they're doing that research through
Al interfaces.

4. Gen Z: Native to Al
Search

Gen Z doesn't just use Al; they expect it.
This generation is already asking TikTok
and ChatGPT for everything from skincare
tips to financial planning. They prioritize
fast, conversational, and personalized
results over traditional search pages. If
you're relying only on Google rankings,
you've already lost half of their attention.

They don't want to dig through a dozen
links; they want instant context.
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