Moves to Help Your
Content Beat Al Slop

1. Specificity Is Your
Fastest Advantage
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Specificity defines the topic,
frames the problem, and
explains the tradeoffs, It
improves trust with readers,

Generic content talks around a topic,
while useful content defines it, frames the

gives search engines clearer
topical signals, and gives
Al systems stronger
ource material.
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problem, and explains the tradeoffs.
Specificity improves trust with the reader,
gives search engines clearer topical
signals, and gives Al systems stronger

source material.

2. Originality Does Not
Require a Radical Opinion

You don't need a hot take to sound
original, just clarity, framing, or practical
detail that generic pages avoid. That can
come from real implementation insights,
better distinctions, sharper examples, and
stronger sequencing.

3. Your Website Needs
Stronger Signals s, (a0

companies grow
with organl-: search,

Many businesses respond to Al saturation
by publishing more, but volume rarely
solves a clarity problem. Your site should
clearly communicate what you do, who
you serve, and which topics you truly own,
because a tighter site often outperforms a

bigger one.

4. Structure Matters More
Than Style

You can write well and still disappear if the
structure works against you. Readers skim,
search engines parse hierarchy, and Al
systems extract sections, so build pages
with clear headings and sections that can
stand on their own.

5. Show Evidence of A B
Real Knowledge ‘ A-GENGRATED

We provide innovative

Al content often sounds competent L el

unigue needs.
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o Based on experience, not just theary
Wefve seen these mplementations succesd—
and where they typlcally fall.

Grounded in real observations

Common pitfalis: poor dats, unclear goals,
misaligned content, waak internal laking,
ard unrealistic timelines.

because it mimics the structure of

Qur comprehensive
approach drives resuits

and gruw'm

expertise, but it lacks proof of

0 Context matters
E-commerce: prioritize product visibility,
category structure, and commrsion paths.
B2B: focus on authorlty, long-term
content depth, and trust signats.
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understanding. Show grounded

observations, like common

0 Proven through results
Strategies are tested, maasured, and
refined —nat just genaratad,

implementation failures or how a strategy
differs for e-commerce versus B2B.

6. Edit For Compression,
Not Expansion

Weak Al content keeps talking after the
useful point has landed, so compress
most pages. Compression respects the
reader’s attention, sharpens topical focus
for search engines, and makes the useful
parts easier for Al to isolate.

7. Let Different Formats
Reinforce the Same
Message

If your site uses text, images, video, or
downloads, make sure they support the
same core meaning. A clean chart can
clarify a comparison, and a short video
can demonstrate a process, so the pieces
reinforce each other instead of

competing.
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